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Sensibly Ingenious

Art or science?

Magic or methodical?

CEOs und their marketers dlike sules teum, profits to the CFO, und
have lony debuted which sustainuble growth to the CEO. It's un
dpprouch is the preferred dpprouch uniyue umony ugencies,
puthway to building greut brands. ce on creutive thut’s both

Whether you're right- or left- that performs.
brained, yreut murketing is d pro- \

cess that both captures your emo-
tions in a way that delivers results,
und that connects with your
customers while motivating them o
buy. Marketing art without the
science is us impracticul us u yreut
plan with ho ROI.

At Goldstein Group
Communicuations, we believe
pussionutely in the power of yreut
ideus, coupled with the impact of
medasurable results. It's a philoso-
phy that delivers customers to the

Think of it — inspired ideus that dre grounded in the redl world

demunds of the market. An gpprouch you might even cuall —

Sensibly Ingenious



Goldstein Group Communications,
a technology b-to-b agency,
brings an unusual combination
of corporate communications b )
management and engineer-level writing
capability to its national client roster. With
deep experience in electronics and
industrial markets, the agency is able to draw
on its skills to articulate with impact
and clarity the technical advantages its cli-
ents bring to their customers. Unlike other
agencies, staff members for the most part e Construction
have built their careers on the corporate e Consumer
side of the desk, rather than as agency * Distribution
executives, a perspective that results
in a higher level of accountability and
measurability in the agency’s programs.

¢ Biomedicul
e Chemicul
e Computers

e cBusiness/.com

e Electronics

e Environmentdal

e Finunciul Services/Bunkiny
o Flut Panel Displays

e Food Service

Services Offered e Heulth Cure
* Brunding e High Tech

e Sedrch Engine Muarketing/Optimization e Insurance

e Advertising

¢ Munufacturing/Factory Automation
e Medicul Electronics

e Public Relations
e Gruphic Design

e Metuls
e Direct Muill e Optics
e eMuil Murketiny e Plustics
e Brochures e Scientific
e Murket Reseurch e Semiconductor
e Speciul Events e Soffwure
e Trade Shows e Telecommunicutions/Wireless

e CommMmunity Relutions
e Audio/Visuul Muteriuls
e Employee Communicutions

o Utilities

Industry Experience



Why Retdin Us?

is our ability to listen.

is our depth of experience.

is our results-driven creatlive.

So, how dure we different? What
does GGC bring to the tuble that
you're hot goiny to find from uny
other ugency?

1. Depth of Experience. Unlike
other uyencies, stuff members

for the most part have built their
cureers on the corporute side of
the desk, rather thun us ugency
executives, u perspective that
results in a higher level of
uccountubility and meusurdubility in
the uygency’s progrums. And,
unlike other ugencies thut send
inexperienced stuffers to work with
you, ALL of our uccount maunaygers
have more than 10 years of
experience in marketing, including
running yglobdl intfernational
communicutions orgunizations.

We know how to listen to what you
say. And what you don’t say.

2. Technical Accuracy. Our
tfechnicul communicutions expertise is
uhigyue, from semiconductors to
software, from medicul o mMunufauctur-
ing. Our clients come o us becuuse
they do not have the time nor cun
they ufford to re-write inuccurate
ugency copy. Writing for engineers
und other technicul audiences with
credibility is a difficult skill, one we have
applied successfully to dozens of indus-
fries.

3. Online Experfise. Our ugency
is one of the lurgest online marketiny
firms in Ohio, und we were J pioneer in
building direct email marketing
proygrams for business-to-business
applications. Our online practice
extends far beyond the typical bro-
chure-ware web development to
include sedrch enygine optimization,
online udvertising, emuiil
communicutions, flush demos und
inferactive CDs, und buck-end
databuse/web programming IT tools
(pussword-protected sites, quoting
systems, ecommerce, etfc.)



4. Proven Record of Resullts.
The communicutions programs we
offer ure supported by yeurs of
documented, proven results. We
know what works, and we know
how to make it work. Goldstein
Group Communicutions was
founded on the hallmarks of
program and financial
accountubility, We produce

the results we agree upon,

for the budyget we

uyree upon.

5. Results-Driven Credfives
Sure, we produce creutive
that connects with
customers. Inspires.
Sometimes surprises.

And motivates

customers to uct, But we
never forget the ultimate bench-
mark of truly outstanding credtive:

our work is desighed to win business

for our clients, hot awaurds for
the artist.

6. Media Savvy. Our professionails
dre experts in mediu relutions und
producing positive PR coveraye for
their clients. Our PR business is far
larger than in Most fraditional
agencies, representing 50% of the
practice.

7. Standards of Conduct. The
frue vulue of un uygency is its
consistent ability to deliver results
beyond whut is merely “expected.”

Sensibly Ingenious



Set of Beliefs

e Tie our commMmunicutions recommendutions to the client’s
business strateyy, und revise these recommendutions annudlly.

e Exceed our clients” expectutions. Every time.
e Sufegyuurd our clients’ budgets.

e Meusure the success of our programs und
report this on u gquarterly busis.

e Understund that while it is not edsy to win
clients, the frue meusure of un ugency'’s
gudlity is its ability fo keep ifs clients.

e Dedl with clients und the mediu with
u high sense of ethics, inteyrity
and respect.




Partiul Client List

Goldstein Group CommMmunications, InC. specidlizes in business-to-business
communicutions with particular expertise in technoloygy compunies:

ABANAKI............oiii Pollution control products
ACCU-SOM..........coii Bar code/RFID
AGIlySYysS........ooooiiii Enterprise computer systems distributor
Alphaport................cccccii Knowledge manhagement
Anthem...............cooo Insurance

Applied Industrial Technologies.................... Industrial distribution

Automated Packaging Systems................... Packaging materidls & equikment
Bober, Markey, Fedorovich & Company..... Regionhdl accounting firm

Bud Industries.................cccocciii Enclosures
Chef'sGarden..................coeeciiiiiccin, Specidlty vegetubles
DYNAPAT............oiiiiiiiiiii e, Motion control

Five Star................oc Nanotechhology

FLIR. ..o, Infrared cumerds

Franklin & Seidelmann......................ccoooee Teleradiology
I.LD.Images..............oooiii Labeling

LJ. Star Incorporated.......................cccc Process observation equipment
Littelfuse................cccooeeiii ) Circuit bredkers

LXI Consortium................ccooeviiiiiiii, Ethernet industry standards

Keithley Instruments, InC.......................ooee Electronic test and medsurement
More Than Gourmet...................cooceeiinnn, French classic stocks aund sauces
Morgenthaler......................ccoooviii, Venture cupitdl firm
NeXergy.........oooiiiiii Battery technhology

NOVAr.......cooo i, Energy management

Pacific Power Source..................cc.ccocviiinnnnn, AC power sources

ProBake, INC................cciiiiiiiii e, Commercidl baking equipment & systems
Stark & Knoll.................cooiviii, Law

Swift Filters...............ccoooiii i, Filtration

Weatherchem Corporation.......................... Packaging
VAlfroNiC............cccciii, Electronic miniuturization und contract

manufacturing



Joel Goldstein

Goldstein is u seusoned expert in running corporute und marketing
communicutions programs. Goldstein’s cureer includes running
programs for BFEGoodrich’s Aerospuce und Defense Division, Gould,
Glidden, Keithley Instruments, Dunaher Corporation, the Ohio
Depurtment of Development, Anthem Blue Cross Blue Shield, amony
others, with experience ranyging from corporate ad cumpuigns 1o

lead munugement to corporute brochures und annhudl reports.

Goldstein is u recoynized expert und frequent speuker on branding
and online marketing topics, with particular expertise in Media
relations und technology communicuations. His agency, Goldstein
Group, wus founded in 1992 us u public relutions ugency that hus
evolved to become u premier b-to-b fechnoloyy agency. The firm
toduy employs 15 professionuls who provide marketing strategy, PR,
emuil und Internet marketing, advertising und direct marketing
programs. It distributes more than 1.5 million emdil marketing mes-
suges unnudlly, making it one of Northeust Ohio’s largest emarketing
agencies. The ugency represents both entrepreneurial and
billion-dollar multi-national firms throughout the country, with 25% of
revenues coming from clients outside Ohio. GGC wus hamed us
onhe of "Clevelund’s Best” PR ugencies by Smart Business muguzine.
Goldstein is u member of Cruin’s "Who's Who In Technoloygy,” is u
pust president of Public Relations Society of America, Akron, und
served us u member of the Executive Committee of PRSA’s

Nationul Section on Technoloyy.



Mark Johnhson

Mark Johnson hus u broud buse of marketing
communicutions experience, ranyging from account
Mmunugement, public relations, und market research to
lead generdation, print production, channel marketing,
and online programs. Over 20+ yedrs he has worked in
various cupucities including u copywriter for a down-
town Chicugo ud ugency, the Director of Marketing
for u Chicugo software developer, und Marketing
Communicutions Munager for IOtech, a munufacturer
oftest instruments und data acqyuisition systems.

A wide-range of experience helps him develop
marketing plans and promotions designed to meet
compuny strateyic objectives. As u veterun writer und
project munager, he is well-skilled o oversee the
development technicdal articles und press releuses,
mMediu pluns, direct muil/emudil, Web sites, colluterdl,
speciul events, und online udvertising. He is u Certified
Business Communicator (CBC) und u member of

the Americun Advertising Federation, the Americaun
Marketing Associdtion, und the Northeust Ohio Direct
Marketing Associution.




Cyndi Friedel

Cyndi Friedel is un expert in online leud generution und
coordinates the augency’s entire online portfolio amony its
client buse. Friedel munuages the augency’s emuil marketing
programs, creuting, distributing and fracking the results of
more than 1.5 million emudils u year. As clients build online
programs that communicute with infernal audiences, und
incorporute rented emuiil lists in their leud gyeneraution efforts,
Friedel’s programs are incredsingly important for compdnies
seeking to build their presence online. In her work, Friedel
has built detdiled tracking und reporting modules for emuaiil
mMarketing proygrams in order to meusure und over time
improve response rutes.

Friedel dlso munugyes puy-per-click programs on Gooyle
and Yuhoo!. Friedel hus earned the Yuhoo Seurch
Marketing Ambussudor certification ulony with Gooyle’s
Adword Quuilified Individudl certification. Friedel is dlso
knowledyeuble on Gooyle Andlytics und by using this
program dlony with the search engine PPC programs cun
Mmunuge und adjust the programs to their fullest potentidl.
Friedel hundles sociul mediu for clients us u way to
communicute online by using Twitter, Facebook, YouTube
and Flickr. Socidal mediu is another way to increuse brand
awdreness und traffic to u client’s welbsite dulony with search
enyine optimizaution.

Finally, Friedel hus produced client webcusts for severdl
yedrs how, handling the entire spectrum of webcust
operations from interfuce design, content creution,
promotion/reyistration und follow-up uttfendee reseurch
surveys. She hus produced webcusts for customers in North
Americad, Europe and Asid.,



Jeff Spencer
Creative Director

With nearly two decudes of experience, Jeff Spencer is
responsible for the credtive vision und execution at Golstein
Group Communicutions. Blending strategy aund insight with
u heuvy dose of creutive mojo, he yenerutes memoruble,

on-taryget ideus that help clients build their brands.

Spencer hus spent the majority of his career producing
award-winning consumer cumpdigns specidlizing in the
Home und Automotive cuteyories. Prior to joining Goldstein
Group Communicutions he waus Senior Art Director with
Arras Group. There he worked with g wide range of clients
including ICI Pdints, Simmons Mattress Compuny, Moen,
Sedly, und Yokohumau Tires to produce print colluterdl,
corporute identity, product lauunch materials und electronic

Mediu cumipuiyns.



Jumes Pugh

Pugh huas extensive backyground in desighing and imple-
menting fully integrated, cost effective communication
programs for technical products, programs that encom-
puss articles, brochures, catdloys, A/V presentations,
users’ manuadls aund fraining programs, An electricdl
enygineer with an MBA educution, Pugh’s 20-year cureer
has included positions in fechnical marketing, advertis-
iny, sules promotion und public relations with Generdl
Electric, Parker Hannifin and Lubriguip, Inc. He has dlso
operated his own tfechnical communications and mar-
keting business.

Pugh has worked in both domestic aund international
markets in Europe, the Far Eust and Mexico. This experi-
ence includes technicdl articles published in intfernational
journauls, foreign tfrade show munugement, and distributor
fraining programs. He is an expert in electronic controls,
duta communicutions, PC hardware and software, fluid
power, lubrication, micro filtration, medicdl instrumenta-
tion and mechanicdl power transmission. Pugh is o mem-
ber of the Society for Technicaul Communicutions und the
Americun Society for Training & Development,



